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Alcoa Corporate Overview

Alcoa is the world leader in the 
production and management of primary 
and fabricated aluminum, and alumina 
combined, through its active and growing 
participation in all major aspects of the 
industry. 

Alcoa serves the aerospace, automotive, 
packaging, building and construction, 
commercial transportation, and industrial 
markets, bringing design, engineering, 
production, and other capabilities of 
Alcoaôs businesses to customers. 

In addition to aluminum products and 
components including flat-rolled 
products, hard alloy extrusions, and 
forgings, Alcoa also markets Alcoa® 
wheels, fastening systems, precision and 
investment castings, and building 
systems. 

The company has been named one of 
the top most sustainable corporations in 
the world at the World Economic Forum 
in Davos, Switzerland, and has been a 
member of the Dow Jones Sustainability 
Index for seven consecutive years. 

For more information: www.alcoa.com.
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http://www.alcoa.com/


2011 Chevrolet Cruze Eco
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Concentrating Solar Power System
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Alcoa North American Facilities

Natural Gas Profile
32.4 BCF
44 Major Locations
24 States & Provinces
15 Pipelines
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You Are Being Overcharged

Probably not large, but probably as large as GRI Charge

The overcharge is hidden in shipping charges.

Fuel Overcharges ï

ÁSeveral pipelines lack true-up mechanisms

ÁFuel has become significant source of income to some pipelines  

Excess ROE ï

ÁNGSA estimates some pipelines ROE exceed 20%~30%

ÁSome pipelines have not had rate review for several years
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How Is This Possible?

Gap in NGA makes it practically impossible for End Users to 

petition for rate correction.

NGA allows pipelines to keep all excess revenues collected 

until FERC issues final order.

Pipelines incentivized to delay process vs. address issue

End Users lack resources to sustain indefinite complaint.

ÁNGA thus leaves field of play tilted in favor of pipelines

ÁNGA thus fails to serve interests of End Users.

This GAP can influence behaviors along entire value chain 

ÁLitigation strategy

ÁSettlement negotiations

ÁPricing policy
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Case in Point
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